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Abstract
The rise of digital technologies, platform-based business models, and flexible forms of work has accelerated what is increasingly described as the solopreneur revolution. Unlike traditional entrepreneurship, solopreneur ship is characterized by individuals who independently create, manage, and scale economic activities without relying on large organizational structures. While this model has expanded opportunities for innovation, autonomy, and economic participation, it has also raised important questions regarding sustainability and ethical responsibility. This paper examines the relationship between solopreneurship, sustainable business practices, and ethical decision-making through a comprehensive review of existing literature. Drawing on empirical research, theoretical contributions, and recent developments in the digital economy, the study explores how solopreneurs balance economic objectives with environmental concerns, social responsibility, and stakeholder expectations. The review highlights that sustainability within solopreneurship extends beyond environmental initiatives and includes issues such as responsible consumption, digital well-being, fair labour practices, and long-term business resilience. At the same time, ethical challenges related to data privacy, algorithmic dependence, transparency, platform governance, and market accountability continue to shape the experiences of independent entrepreneurs. The analysis reveals that although solopreneurs possess considerable flexibility to adopt sustainable and ethical practices, resource constraints and competitive pressures often limit their ability to do so consistently. The paper further identifies significant gaps in current scholarship, particularly the limited integration of sustainability and ethics within solopreneur ship research. It concludes by proposing a more holistic framework that views sustainable and ethical conduct as a strategic necessity rather than a voluntary commitment, thereby contributing to a deeper understanding of the evolving nature of entrepreneurial activity in the digital age.
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1. Introduction
The nature of entrepreneurship has undergone a significant transformation in the twenty-first century. Advances in digital technologies, widespread internet connectivity, platform-based marketplaces, and the growth of remote work have enabled individuals to create and manage businesses with minimal physical infrastructure and limited financial resources. Within this changing landscape, the concept of solopreneurship has emerged as a distinct form of entrepreneurial activity. A solopreneur refers to an individual who independently owns, operates, and manages a business without maintaining a permanent workforce. Unlike traditional entrepreneurs who often focus on organizational expansion and employee growth, solopreneurs typically prioritize autonomy, flexibility, creativity, and direct control over business operations.
The emergence of the solopreneurial revolution reflects broader shifts in economic structures and labour markets. Digital platforms such as freelance marketplaces, e-commerce ecosystems, content creation networks, and social media channels have lowered entry barriers for individuals seeking self-employment opportunities. As a result, professionals across diverse sectors—including consulting, education, design, technology, marketing, coaching, and digital content creation—have increasingly adopted solopreneurial business models. This transformation has been accelerated by technological innovation, changing consumer preferences, and the growing acceptance of flexible work arrangements following the COVID-19 pandemic.
While the growth of solopreneurship has generated significant economic opportunities, it has simultaneously raised important questions regarding sustainability and ethical responsibility. Existing discussions often portray solopreneurship as an empowering and efficient business model. However, the long-term implications of this model remain insufficiently examined. Sustainability concerns extend beyond environmental protection and include economic resilience, responsible resource utilization, social well-being, and the ability of businesses to generate enduring value for stakeholders. Similarly, ethical considerations encompass issues related to transparency, privacy, fairness, accountability, digital governance, responsible innovation, and consumer trust.
The relevance of sustainability within the solopreneurial context is particularly significant because solopreneurs operate at the intersection of individual decision-making and market influence. Unlike large corporations that possess dedicated sustainability departments and formal governance mechanisms, solopreneurs often make strategic, operational, and ethical decisions independently. Consequently, their personal values, beliefs, and priorities directly shape business practices. This autonomy provides opportunities for integrating sustainable principles into business operations but also creates vulnerabilities due to limited resources, knowledge constraints, and competitive pressures.
Recent scholarly work suggests that sustainability has evolved from a peripheral concern into a central determinant of business legitimacy and long-term success. Consumers increasingly evaluate businesses based on environmental performance, social responsibility, and ethical conduct. At the same time, digital entrepreneurship has generated new ethical challenges related to data collection, artificial intelligence, algorithmic decision-making, intellectual property protection, misinformation, and platform dependency. These developments indicate that the future viability of solopreneurial ventures may depend not only on economic performance but also on their ability to address broader societal expectations.
Despite growing academic interest in entrepreneurship and sustainability, the intersection of solopreneurship, sustainability, and ethics remains relatively underexplored. Existing studies are often fragmented across disciplines such as entrepreneurship, digital business, sustainability management, innovation studies, and business ethics. Consequently, there is a need for a comprehensive synthesis that integrates these diverse perspectives and identifies emerging patterns, theoretical developments, and research gaps.
This paper seeks to address this gap by examining sustainability and ethical considerations within the broader context of the solopreneurial revolution. Specifically, the study aims to: (1) analyse the conceptual foundations of solopreneurship; (2) examine the role of sustainability in shaping solopreneurial business practices; (3) evaluate the ethical challenges encountered by independent entrepreneurs in the digital economy; (4) review empirical and theoretical contributions within existing literature; and (5) identify future directions for research and policy development. By integrating insights from multiple streams of scholarship, the study contributes to a more comprehensive understanding of how sustainability and ethics influence the evolution of contemporary entrepreneurial activity.

1.2 Research Problem
The rapid growth of digital technologies, online marketplaces, and platform-based business models has facilitated the emergence of solopreneurship as a significant form of entrepreneurial activity. While existing research has extensively examined entrepreneurship, digital business, and sustainability independently, limited scholarly attention has been devoted to understanding how sustainability and ethical considerations influence solopreneurial ventures specifically. Much of the current literature focuses on traditional entrepreneurial organizations with employees and established governance structures, leaving the unique experiences and challenges of solopreneurs relatively underexplored.
Furthermore, sustainability and ethics are often treated as separate areas of inquiry despite their interconnected role in determining long-term business success. Solopreneurs increasingly face challenges related to environmental responsibility, data privacy, transparency, platform dependency, intellectual property protection, and stakeholder accountability. However, there remains insufficient understanding of how these issues affect business sustainability and decision-making within the solopreneurial context.
Given the growing economic significance of independent entrepreneurship in the digital economy, a comprehensive examination of sustainability and ethical considerations is necessary to address existing knowledge gaps and provide insights for researchers, practitioners, and policymakers.
1.4 Research Objectives
The primary objective of this study is to examine sustainability and ethical considerations within the context of the solopreneurial revolution.
The specific objectives are:
1. To analyse the concept and evolution of solopreneurship in the digital economy.
2. To examine the role of sustainability in shaping solopreneurial business practices and long-term business viability.
3. To identify the major ethical challenges encountered by solopreneurs in digital business environments.
4. To review and synthesize existing empirical and theoretical literature relating to sustainability and ethics in solopreneurship.
5. To identify research gaps and propose directions for future scholarly investigation.

1.5 Significance of the Study
This study is significant because it contributes to the growing body of knowledge on solopreneurship, an increasingly important yet relatively underexplored form of entrepreneurship. As digital technologies continue to reshape labour markets and business structures, understanding the sustainability and ethical dimensions of solopreneurial activity becomes increasingly relevant.
From a theoretical perspective, the study integrates insights from entrepreneurship, sustainability, and business ethics literature to provide a comprehensive understanding of the challenges and opportunities facing solopreneurs. By synthesizing diverse scholarly perspectives, the paper contributes to the development of a more holistic framework for analysing independent entrepreneurial ventures.
From a practical perspective, the findings may assist solopreneurs in adopting sustainable and ethical business practices that enhance long-term competitiveness, stakeholder trust, and business resilience. The study also provides valuable insights for policymakers, educators, and entrepreneurial support organizations seeking to promote responsible entrepreneurship in the digital economy.
Finally, by identifying existing research gaps, the study establishes a foundation for future empirical and theoretical research on the intersection of solopreneurship, sustainability, and ethical business conduct.

2. Literature Review
2.1 Conceptual Foundations of Solopreneurship
The rise of digital technologies and platform-based business models has transformed traditional entrepreneurial activity and contributed to the growth of solopreneurship. Solopreneurs are individuals who independently establish, manage, and operate business ventures without maintaining a permanent workforce. Unlike conventional entrepreneurs who often pursue organizational expansion, solopreneurs generally prioritize autonomy, flexibility, and direct control over business operations.[footnoteRef:1] [1:  Burke, A. (2015). The handbook of research on freelancing and self-employment. Senate Hall Academic Publishing] 

Recent studies suggest that technological advancements, declining entry barriers, and the expansion of digital marketplaces have enabled individuals to engage in entrepreneurial activities with relatively limited financial resources.[footnoteRef:2] The increasing popularity of remote work and freelance platforms has further accelerated the growth of independent entrepreneurial ventures across industries such as consulting, education, content creation, software development, and digital marketing.[footnoteRef:3] [2:  Sussan, F., & Acs, Z. J. (2017). The digital entrepreneurial ecosystem. Small Business Economics, 49(1), 55–73.]  [3:  Nambisan, S. (2017). Digital entrepreneurship. Entrepreneurship Theory and Practice, 41(6), 1029–1055.] 

2.2 Sustainability in Solopreneurial Ventures
Sustainability has emerged as a central concern within entrepreneurship research. The concept extends beyond environmental conservation and incorporates economic viability and social responsibility. According to the Triple Bottom Line framework, sustainable businesses must balance economic, social, and environmental objectives to ensure long-term success.[footnoteRef:4] [4:  Elkington, J. (1997). Cannibals with forks: The triple bottom line of 21st century business. Capstone.] 

Research indicates that solopreneurs possess unique opportunities to integrate sustainability into their business models because decision-making authority is concentrated in a single individual.[footnoteRef:5]Digital business models can reduce operational costs, lower resource consumption, and minimize environmental impacts associated with physical infrastructure.[footnoteRef:6]Furthermore, sustainable business practices have been linked to improved customer trust, business resilience, and long-term competitiveness.[footnoteRef:7] [5:  Schaltegger, S., & Wagner, M. (2011). Sustainable entrepreneurship and sustainability innovation. Business Strategy and the Environment, 20(4), 222–237]  [6:  Cohen, B., & Winn, M. I. (2007). Market imperfections and sustainable entrepreneurship. Journal of Business Venturing, 22(1), 29–49.]  [7:  Dean, T. J., & McMullen, J. S. (2007). Toward a theory of sustainable entrepreneurship. Journal of Business Venturing, 22(1), 50–76.] 


2.3 Ethical Considerations in the Digital Economy
The increasing reliance on digital platforms has introduced complex ethical challenges for solopreneurs. Issues relating to consumer privacy, transparency, algorithmic governance, and responsible data management have attracted considerable scholarly attention.[footnoteRef:8] Ethical business conduct requires entrepreneurs to maintain transparency in their interactions with customers and ensure the responsible use of personal information.[footnoteRef:9] [8:  Martin, K. (2019). Ethical implications of data collection and privacy. Journal of Business Ethics, 160(4), 835–846.]  [9:  Floridi, L., & Taddeo, M. (2016). What is data ethics? Philosophical Transactions of the Royal Society A, 374(2083).] 

The growing influence of social media and digital marketing has also intensified concerns regarding deceptive advertising, sponsored content disclosure, and misinformation.[footnoteRef:10] Studies suggest that ethical behaviour contributes significantly to consumer trust and long-term business sustainability.[footnoteRef:11]Additionally, dependence on third-party platforms exposes solopreneurs to risks associated with algorithmic changes, platform policies, and unequal access to digital visibility.[footnoteRef:12] [10:  Cunningham, S., & Craig, D. (2019). Social media entertainment. NYU Press.]  [11:  Freeman, R. E. (1984). Strategic management: A stakeholder approach. Pitman.]  [12:  Gillespie, T. (2018). Custodians of the internet. Yale University Press.] 


2.4 Theoretical Perspectives
Several theoretical frameworks provide insight into sustainability and ethics within solopreneurship. Stakeholder Theory emphasizes the responsibility of businesses toward customers, communities, suppliers, and society.[footnoteRef:13] Sustainable Entrepreneurship Theory argues that entrepreneurial ventures can simultaneously generate economic value while addressing social and environmental challenges.[footnoteRef:14]The Resource-Based View further suggests that intangible resources such as reputation, knowledge, trust, and ethical credibility can create sustainable competitive.  [13:  Freeman, R. E. (1984). Strategic management: A stakeholder approach. Pitman.]  [14:  Shepherd, D. A., & Patzelt, H. (2011). The new field of sustainable entrepreneurship. Entrepreneurship Theory and Practice, 35(1), 137–163.] 


3. Methodology
This study adopts a systematic literature review (SLR) approach to examine sustainability and ethical considerations within the solopreneurial revolution. A systematic review was considered appropriate because research on solopreneurship is dispersed across multiple disciplines, including entrepreneurship, sustainability studies, digital business, and business ethics. The method enables the identification, evaluation, and synthesis of existing scholarly knowledge in a structured manner.[footnoteRef:15] [15:  Barney, J. (1991). Firm resources and sustained competitive advantage. Journal of Management, 17(1), 99–120.] 

Relevant literature was collected from major academic databases, including Scopus, Web of Science, Google Scholar, Emerald Insight, SpringerLink, and ScienceDirect. The search process utilized keywords such as “solopreneurship,” “solo entrepreneurship,” “digital entrepreneurship,” “sustainable entrepreneurship,” “business ethics,” “platform economy,” and “responsible innovation.” Only peer-reviewed journal articles, scholarly books, conference proceedings, and academic reports published in English were considered for inclusion.[footnoteRef:16] [16:  Snyder, H. (2019). Literature review as a research methodology: An overview and guidelines. Journal of Business Research, 104, 333–339.] 

The selected studies were screened based on relevance, quality, and alignment with the objectives of the study. Following the screening process, the literature was analysed using thematic analysis. The studies were categorized into themes relating to sustainability practices, ethical challenges, digital platforms, entrepreneurial resilience, and stakeholder relationships. The findings were subsequently synthesized to identify recurring patterns, theoretical insights, and gaps within the existing body of literature.[footnoteRef:17] [17:  Tranfield, D., Denyer, D., & Smart, P. (2003). Towards a methodology for developing evidence-informed management knowledge. British Journal of Management, 14(3), 207–222] 


4. Findings
The review of existing literature revealed five major themes concerning sustainability and ethical considerations in the solopreneurial revolution.
4.1 Sustainability as a Strategic Business Practice
The literature indicates that sustainability is increasingly viewed as a strategic necessity rather than a voluntary initiative. Several studies found that consumers are more likely to support businesses that demonstrate environmental responsibility and social commitment. Sustainable practices such as digital service delivery, reduced resource consumption, and responsible sourcing contribute to both business resilience and competitive advantage.[footnoteRef:18] [18:  Braun, V., & Clarke, V. (2006). Using thematic analysis in psychology. Qualitative Research in Psychology, 3(2), 77–101.
] 


4.2 Growing Importance of Ethical Entrepreneurship
A recurring finding across the literature is the growing significance of ethical behaviour in shaping customer trust and business reputation. Transparency, honesty, accountability, and responsible communication were consistently identified as factors influencing consumer loyalty and long-term success. Ethical conduct was found to be particularly important for solopreneurs because personal reputation often serves as a primary business asset
4.3 Digital Platforms Create Both Opportunities and Risks
Digital platforms have enabled solopreneurs to access global markets, reduce operational costs, and reach customers more efficiently. However, the literature also highlights significant challenges associated with platform dependency. Changes in algorithms, monetization policies, and platform regulations can directly affect visibility, revenue generation, and business sustainability.

4.4 Data Privacy and Digital Ethics Have Emerged as Critical Concerns
The review found growing scholarly concern regarding data privacy, cybersecurity, and ethical data management. Solopreneurs increasingly collect and process consumer information through websites, social media, and digital applications. Failure to maintain responsible data practices can result in legal liabilities, reputational damage, and declining consumer trust.

5 Significant Gaps in Existing Research
Despite increasing scholarly interest in digital entrepreneurship, research specifically focusing on solopreneurship remains limited. Most studies examine entrepreneurship broadly without distinguishing the unique characteristics of independent entrepreneurs. Furthermore, sustainability and ethics are frequently investigated separately, resulting in a fragmented understanding of their combined influence on solopreneurial success. Research from developing economies also remains relatively scarce, indicating the need for broader geographical representation in future studies.
Overall, the findings suggest that sustainability and ethical responsibility are becoming central determinants of success within the solopreneurial economy. While digital technologies provide unprecedented opportunities for independent entrepreneurs, long-term growth increasingly depends on the ability to balance economic objectives with social responsibility, environmental awareness, and ethical business conduct.

5. Discussion
The findings of this review demonstrate that the solopreneurial revolution is reshaping contemporary entrepreneurship by creating opportunities for individuals to establish and operate businesses independently through digital technologies and platform-based ecosystems. Unlike traditional entrepreneurial models that emphasize organizational growth and workforce expansion, solopreneurship prioritizes autonomy, flexibility, and direct control over business activities. While these characteristics offer significant advantages, they also place greater responsibility on individuals to manage sustainability and ethical challenges effectively.
A key observation emerging from the literature is that sustainability has evolved from a peripheral concern into a central component of long-term business success. The reviewed studies indicate that sustainable practices contribute not only to environmental protection but also to economic resilience and stakeholder trust. Solopreneurs who integrate sustainability into their business models often benefit from stronger customer relationships, enhanced reputation, and improved adaptability in changing market conditions. This finding supports the principles of the Triple Bottom Line framework, which emphasizes the interconnected nature of economic, social, and environmental performance.
The review also highlights the growing importance of ethical entrepreneurship in the digital economy. As solopreneurs increasingly rely on online platforms, social media, and data-driven technologies, issues relating to transparency, privacy, accountability, and responsible innovation have become increasingly significant. Ethical conduct plays a critical role in building consumer confidence and maintaining business legitimacy. Since many solopreneurial ventures are closely associated with the personal identity of the entrepreneur, ethical failures can have direct and lasting consequences for business sustainability.
Another important finding concerns the dual role of digital platforms. While platforms provide unprecedented opportunities for market access, business growth, and customer engagement, they also create dependencies that may threaten long-term sustainability. Algorithmic changes, platform governance mechanisms, and evolving regulatory frameworks can significantly influence the visibility and profitability of solopreneurial ventures. Consequently, future research should examine strategies that enable solopreneurs to reduce platform dependency and strengthen business resilience.
The review further reveals important gaps within existing scholarship. Most studies focus broadly on entrepreneurship or digital business, with relatively limited attention given specifically to solopreneurs. Moreover, sustainability and ethical considerations are often investigated independently rather than as interconnected dimensions of entrepreneurial success. Future studies should adopt interdisciplinary approaches to better understand how sustainability and ethics jointly influence solopreneurial performance, stakeholder relationships, and long-term viability. Greater attention should also be devoted to developing economies, where digital entrepreneurship is expanding rapidly but remains underrepresented in academic research.

6. Conclusion
The solopreneurial revolution represents one of the most significant transformations in modern entrepreneurship. Enabled by digital technologies, online platforms, and changing labour market dynamics, solopreneurship has emerged as a viable and increasingly popular form of economic activity. However, the sustainability and ethical implications of this entrepreneurial model require greater scholarly and practical attention.
This review demonstrates that sustainability and ethics are not merely supplementary considerations but fundamental determinants of long-term success in solopreneurial ventures. Sustainable business practices contribute to economic resilience, stakeholder trust, and responsible resource utilization, while ethical conduct strengthens legitimacy, transparency, and customer confidence. Together, these factors enhance the capacity of solopreneurs to create enduring value within increasingly competitive digital environments.
The study also highlights challenges associated with platform dependency, data privacy, digital governance, and resource limitations. Addressing these issues requires a balanced approach that integrates innovation, responsibility, and strategic decision-making. Policymakers, educators, and entrepreneurial support institutions should therefore promote awareness of sustainability and ethical entrepreneurship while providing resources that help solopreneurs adopt responsible business practices.
Despite the growing body of literature on entrepreneurship and digital business, significant research gaps remain regarding the intersection of solopreneurship, sustainability, and ethics. Future research should focus on empirical investigations, cross-cultural comparisons, and theory development to advance understanding of this evolving phenomenon. As the digital economy continues to expand, sustainable and ethical solopreneurship will become increasingly important for achieving both entrepreneurial success and broader societal well-being.
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